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1 Brief Introduction 

1.1 UCSD 1.1 – Project Summary 

System/Service: Tourist information website for the Peak District National Park, 

Derbyshire, UK. 

 

Aim: The aim of the website is to provide users with up to date and engaging infor-

mation about the Peak District with which they can learn more about tourism in the 

area and plan or manage their visit. 

What is the new system or service? The new system is a website known as Explore Peak District 

which serves as a tourist information and services website for 

those looking to learn more about the national park and plan their 

trip. 

What functions will the service 

provide? 

Functions include the ability to:  

• Search for and view hotels/accommodation and sur-

rounding attractions. 

• Create/manage a user account. 

• Read and write reviews on attractions and facilities in 

the area 

• Share memories through media including photos, videos 

and interaction through social media integration. 

• View and book transportation. 

• View and book nearby events. 

Who are the target users for this 

service? 

 

The target users for this service are those seeking a short break in 

the UK, specifically the Peak District region of Derbyshire who 

would like to learn more about the area, their options as tourists 

and who would like to manage various aspects of their visit easi-

ly. 

Why is such a service necessary? Currently, there is an official Peak District website (peakdis-

trict.gov.uk) which has a very limited section for tourism. It is 

not very interactive, with only limited social media integration 

available and no ability to read or write reviews. Secondly, there 

is no functionality for viewing facilities or viewing/booking 

events. As such, it is not suitable as a website for tourists to use 

to manage their trip, nor is it as engaging as it could be – espe-

cially for those on mobile devices or those who want to engage 

with the website via social media while exploring the region. The 

proposed system will not just be about providing information but 

allowing users to book and manage their holiday. 
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1.2 Introduction 

For this proposed UX design project by the National / Regional Tourist Organisation 

of the National Peak District, Webcredible have hired a UX design team, to develop a 

set of UX designs and the accompanying supporting documentation for a Tourist 

Information Kiosk. The main goal of this project is to develop the two UX designs for 

a Tourist information website for the Peak District National Park, Derbyshire, UK. 

One of the UX designs will be tailored to a mobile design and the other one will be 

for a desktop design. The aim of the website is to provide users with an up to date and 

engaging information about the Peak District that which they can learn more about 

tourism in the area and plan or manage their visit. To achieve this aim there will be 

many various objectives that need to be met so that the deliverables at the end of the 

project meet the client’s requirements: 

 

• Follow recognised and well established UCSD principles, tools and methods. 

• To create a usable and accessible system. 

• To create a system that allows the user to learn about the Peak District and 

manage any visits through. 

• To develop UX designs on Axure 8 to simulating the final webpage. 

 

  

Where will the service be used? The service will be used wherever the user would like to look up 

information, events or manage their trip. As such, a respon-

sive/mobile-friendly design is paramount for usability and en-

gagement purposes when on the go. 



 

 

7 

2 User Research 

2.1 UCSD 1.2 - Users and Stakeholders 

Form 1.2 shows the stakeholders and users of the proposed system and discusses how 

they may be affected by the new system. The form will go further into how the user 

groups will interact with the proposed system and what they will be using the form 

for. Alongside looking at who are the stakeholders with this new system and they will 

benefit from this new system. This form is used to help structure further research into 

the UCSD principles, such as the "User Group Characteristics" and "Persona" forms, 

on the other hand it will help to lead the direction of the design, by determining who 

will be using the new system, it means you can adjust the designs usability and acces-

sibility to relate back to them. 

 

System/Service: Explore Peak District Tourism Information Website 

 

User group What will they use the proposed system for? 

Residents of the Peak District They will use the system to learn more about the Peak Dis-

trict, transportation options for the local area, current and 

future events and how they may be affected by these. They 

can also interact with other residents and tourists through 

social media integration and media sharing. 

Travel Agents Travel agents will use the new service to assist or manage 

holidays for other individuals or groups. They can monitor 

any issues to do with transport or look for news on current 

or future events.  

Tourists Tourists will use the website to plan their trip, including 

what facilities they would like to visit and their rating, any 

events they wish to attend and how to get there using public 

transport. They may also want to use the system to share 

their memories via social media or media sharing.  

Stakeholders 

 

How will they benefit from the system? 

Residents of the Peak District Local residents could benefit from the service as increased 

tourism in the area helps attract more events and increases 

the culture of the region. 

Local Businesses Local businesses would benefit from the proposed system 

since increased tourism would increase business and spend-

ing in the region. They would also benefit from the market-

ing of visitors sharing their experiences on the website and 

through social media. 
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2.2 UCSD 1.3 - User Group Characteristics - Current Service 

Form 1.3 shows the characteristics of specific user groups that may be using the new 

system. This form will firstly outline various characteristics of the user groups for 

example: Size of the user group, Age and Gender etc. With these characteristics estab-

lished the form will go further in-depth to how they will affect the design of the web 

page. For this section of the UCSD principles each team member completed a sepa-

rate user characteristic form to help narrow down the user group and make it more 

specific, and each member were given their scenarios as well. By allocating specific 

users groups and scenarios to each member it helps them to focus on their design 

ideas and how they will approach it. 
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UCSD Form 1.3 User Group Characteristics 

Current User Group: Younger Tourists 

Current System Name: Explore Peak District Tourist Information Website - Sign 

Up/Login and Media Pages 

User group characteristics How will this affect the design of the new system 

Size of user group ~12,500,000. 

 

(Based on data for UK population for 16 – 30 year olds). 

 

The website must be neutral in design and appeal to every-

one. 

Age 

 

16 – 30 year olds. 

 

The target audience for the website is younger people. The 

aim is to encourage them to explore the Peak District. The 

website must reflect a modern, clean and social-oriented 

design to engage users. 

Gender All. The design must be neutral to appeal to all genders. 

Language and Culture All. However, the website will be displayed in English. 

 

The design must be neutral to appeal to all cultures. The 

design must also be attractive to promote the Peak District to 

those who have never visited or to those planning to visit. 

Educational Level / Qualifica-

tions 

No qualifications are necessary to operate the website. 

 

The design must be simple and feature a clear user journey. 

Physical Limitations / Disabil-

ities 

All. The design will incorporate accessibility features, such 

as large text, high contrast, alt tags for images, clearly for-

matted interactions and a clear hierarchy.  

Specialist Skills The website will function in a clear way where specialist 

skill are not required. The design will adhere to usability 

principles, learnability, efficiency, memorability, error-

handling and satisfaction (Nielsen, 2012). 

Current experience with simi-

lar systems 

The design of the website will conform to good design 

trends of existing tourist information websites. 

IT Experience All. Again, the website will be simple in functionality, 

where users of all capabilities can pick it up without having 

to learn or think. 
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UCSD Form 1.3 User Group Characteristics 

Current User Group: Retired Tourists 

Current System Name: Explore Peak District Tourism Information Website - View 

Facilities/View and Book Transport 

User group characteristics How will this affect the design of the new system? 

Size of user group There are approximately 10.248m people living in the UK 

who are aged between 65 and 84 (Statista, 2018). This will 

impact the design since it needs to be clean and simple with 

no low contrasting colours and an easy to use navigation for 

both mobile and desktop devices. 

Age 

 

The age of this user group is approximately 65+. As such, 

the website must appeal to this user group. Transport options 

must include information about bus passes for the elderly 

and information about disabled access, for example. 

Gender The gender of users will not impact the design of the prod-

uct, only that it will appeal to all genders and not be focused 

on any particular gender. 

Language and Culture The language and culture will differ with the general popula-

tion of the UK, however according to the 2011 census, 92% 

of the population spoke English as their first language (Of-

fice for national statistics, 2013). As such, the language 

option available will be English. 

Educational Level /   

Qualifications 

The educational level and qualifications should not influence 

the design as it should appeal to as many people as possible. 

Physical Limitations /  

Disabilities 

Usability principles will be implemented into the design of 

the website to ensure as many people as possible can view 

and interact with it as easily and efficiently as possible. For 

example, the use of high contrasting colours, defined and 

clear fonts and hierarchy will be prominent. 

Specialist Skills The design of the user interface will be such that no special-

ist skills are necessary and any user can have a positive ex-

perience when using the service. 

Current experience with  

similar systems 

The service will be designed with a clean layout and easy to 

follow structure that is consistent with other similar systems 

and services to ensure it adheres to Jakob Nielsen’s usability 

principles of learnability and memorability (Nielsen, 2012). 
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IT Experience Since the design will be responsive, working on both mobile 

and desktop devices and offering a positive user experience 

eon both, minimal IT experience is necessary. Only if the 

user wishes to take advantage of the media sharing and so-

cial media integration will any be required, however the 

layout and design will be made so that it is simple for any-

one to follow, even those of an older age. 
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UCSD Form 1.3 User Group Characteristics 

Current User Group: Foreign Tourists 

Current System Name: Explore Peak District Tourist Information Website - 

Read/Write Reviews and Book Events 

User group characteristics How will this affect the design of the new system? 

 

Size of user group Overseas residents made 3.0 million visits to the UK in No-

vember 2017; this has decreased by 4% when compared 

with November 2016 (Office for National Statistics, 2018). 

This tourism information website is trying to appeal towards 

foreign tourists as they are a large audience to target. 

Age 

 

The age range for this user group is 16 – 54 (visitbritain.org, 

2013). 

The design will be well written as the user group is not 

aimed at young audience such as kids. There will be many 

different events to appeal to all the various ages of the user 

group. 

Gender The website will be accessible to all genders, it will not be 

tailored towards only one gender. The events and attractions 

which are listed will be available to everyone if they wish to 

attend. 

Language and Culture There will be many foreign users using the website to look 

up what events are occurring and what the past reviews have 

been. The English language is spoken by 983 million people 

so it would be best to keep the website design in English as 

the majority of people will understand the language (Ayan-

can, 2017). 

Educational Level / Qualifica-

tions 

The educational level and qualifications will not affect the 

design much, however the design will be well written it will 

not use too much complex information and terminology for 

the users. 

Physical Limitations / Disabil-

ities 

The usability design of the website will make it accessible to 

all different users. The design will take in to consideration 

the possible limitations/disabilities for user and add in fea-

tures to assist them such as; bold fonts, font colour and con-

tent hierarchy etc. 
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2.3 UCSD 1.4 - Persona 

Form 1.4 shows a persona for the specific user group; the main objective of the per-

sona is to help create a more detailed and specific description of a possible user within 

the user group. With the persona you can use them to help develop scenarios so that 

you have a better idea how users with use and interact with the system. When creating 

a persona, the most important factor is to make sure it fits in the user group, so for 

each team member when they were creating their personas they had to make sure it 

fitted user group characteristics they had completed previously. Another factor for 

creating a persona is that you need to cover a variety of fields to make sure that you 

get a well detailed persona. By taken these factors in consideration it will create a 

good persona, which will result in useful analysis for the designs. By picturing how 

that specific persona will interact with system will affect the design of the web pages 

accessibility and usability. 

  

Specialist Skills The website will be simple and straightforward so any of the 

users are able to navigate with ease. Specialist skills are not 

required to use the website, so they will impact the design of 

the website that much. 

Current experience with simi-

lar systems 

The website design will have similar features to websites 

with a similar system. Such as reviews are on most holiday 

websites. So for the design it will use similar features how-

ever it will try to differentiate a bit. 

IT Experience The website design will be made simple so that a lack of IT 

experience will play a large factor on the users experience 

with the website. This can be done by adding simple naviga-

tion and design to be clear and easy to view. 
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UCSD Form 1.4 Persona 

Current User Group: Young Tourists Aged 16 - 30 

 

Oliver Smith, age 24 Years Old and lives in Brighton, he 

works for Royal Mail. He has been with his partner Sophie 

Robinson for 3 Years. However, he wants to have a holiday 

with Sophie, away from work and travel to have new experi-

ences. 

Occupation Postman for the Royal Mail Post Office. 

Length of time in job 5 Years. 

Goals 

 

 

One of the places Oliver wishes to visit is the Peak District. 

Before Oliver visits, he would like to check the activities 

that he has organised under his account on the website. He 

wants to know what to take and where to go for them. He 

also wishes to upload photos of his experience to the web-

site’s gallery when he gets back from his trip. 

Daily tasks 

 

 

Oliver wakes up at 6am every weekday, he has to get him-

self ready to leave for work by 7:30am. He arrives for work 

at 8am and is given his schedule for the day. Oliver departs 

at 9am to deliver all the mail and parcels to the people of 

Brighton. He returns back to the main post office at 4pm to 

clock out of work. During the evening Oliver spends time 

with Sophie talking about their days and enjoy each other’s 

company. He prepares to go to sleep at 9:30pm. 

Likes 

 

 

Oliver enjoys being in the outdoors, travelling and gaining 

new experiences. He likes to share his experiences amongst 

his friends and family on social media platforms. 

Dislikes 

 

 

Oliver does not want to drive as he is required to do a lot of 

it for work. He dislikes a busy and crowded area when he is 

trying to relax. 

Other relevant  

information 

 

 

 

In his spare time Oliver enjoys going on walks around the 

area of Brighton with Sophie. 

 

On the weekends Oliver likes to meet up with his friends to 

go out for a drink together at his local pub. 
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UCSD Form 1.4 Persona 

Current User Group: Retired Tourist 

 

  

 

 

 

 

 

 

Jill McPherson, age 72 is a retired teacher from Derby. She 

lives with her husband Mark and 2 dogs. Jill does not drive 

and uses public transport often. 

Occupation 

 

Jill is retired, however she was a primary school teacher in 

Derby. 

Length of time in job 

 

Jill worked as a teacher for 32 years before her retirement, 

aged 63. 

Goals 

 

 

She wishes to visit the Peak District and explore areas of her 

doorstep she never knew about such as Chatsworth and Cas-

tleton. She wants to use the new system to plan her trip, 

including facilities and attractions and view and book 

transport options easily from her phone. 

Daily tasks 

 

 

Jill wakes up around 8am and takes her dogs for a walk with 

her husband. She then often spends her mornings cleaning 

and watching TV before socialising with friends and going 

out to restaurants occasionally. 

Likes She likes gardening, walking and seeing friends. 

Dislikes Jill dislikes having to use a desktop computer and likes us-

ing her phone to complete various tasks. She dislike being 

indoors. 

Other relevant information  
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UCSD Form 1.4 Persona 

Current User Group: Foreign Tourist 

 

 
 

 

Hans Heinrich, aged 26 and lives in Berlin, he works as a 

engineer for Amazone. He is in a single relationship how-

ever is hoping to meet a partner to settle down with. He 

wants to travel around Europe to meet new people and 

experience other cultures. 

Occupation 

 

 

 

Mechanical Engineer for Amazone manufacturer company. 

Length of time in 

job 

 

 

3 Years of apprenticeship and 4 years of full time employ-

ment. 

Goals 

 

 

To visit the Peak District and experience the best events 

taking place in the area. Hans has never visited the UK 

before so he wants to experience it all. He wants to be able 

to look through what people recommend and book events 

to take part in whilst he is there. 

Daily tasks 

 

 

Hans wakes up at 6am every morning and gets himself 

prepared for his work. He often spends the morning getting 

himself washed and prepares himself breakfast to eat. Dur-

ing the day he is working at Amazone producing products. 

After he has finished he likes to go home to rest and relax. 

Further into evening he likes to take a jog to the park and 

back home. Then during the night he goes to sleep to wake 

up for the next day. 

Likes 

 

 

He likes the outdoors, meeting new people and learning 

new things. 

Dislikes 

 

 

He dislikes been kept indoors for a long amount of time, 

tasks which take a long amount of time and being alone for 

a long time. 

Other relevant in-

formation 

Hans likes to attend events which multiple people so he 

gets to make new friends and acquaintances. 
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2.4  UCSD 1.5 - Task Scenario Form 

Form 1.5 known as the task scenario form, uses the persona and creates a specific task 

scenario that the persona would like to complete through the web page. The task sce-

nario form is especially helpful when developing the process of that scenario, it helps 

to give the designer a good idea on how they will navigate through each page to the 

next and how they want it to transition. By using a persona, it helps to give a more 

specific example of what a user would want to do on the web page, this helps to de-

velop more specific and detailed features of the web pages being developed. The task 

scenario form looks at the context as well so as to where the user may be at when 

using the system and what device they may be on. Having a context really helps with 

design process as you consider the ease of use to the users, if the user is on the mobile 

the design should not be too difficult to navigate through, or else it will make com-

pleting tasks more difficult taking up more time for the user than necessary. 

 

UCSD 1.5 - Task Scenario Form 

Scenario 1: My Account 

 

  

User Group Younger Tourists Aged 16 – 30. 

Overall Goal 

 

 

To login to his account to view his organised trip to the Peak 

District. 

Representative Persona 

 

Oliver Smith. 

Specific Task Scenario 

 

 

 

 

 

 

 

Oliver wishes to login to the website in order for him to 

view and personalise his trip to the Peak District. He would 

like to receive newsletters and updates via email in order to 

keep him informed following up to his holiday there. He 

would like to see the activities that he has booked to do with 

his partner, Sophie and be able to check the itinerary, times 

and places of these booked activities under his account, so 

that he knows exactly what to pack. 

 

Context of Use 

 

 

 

 

Oliver is using his Smartphone in his Royal Mail van whilst 

on his lunch break at work by himself in the afternoon. 
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UCSD 1.5 - Task Scenario Form 

Scenario 2: Gallery 

 

User Group Younger Tourists Aged 16 - 30. 

Overall Goal 

 

 

To upload photos and videos to the website’s gallery. 

Representative Persona 

 

Oliver Smith. 

Specific Task Scenario 

 

 

 

 

 

 

 

 

 

Oliver wants to upload his photos and videos of hiking trails 

that he has taken on his digital camera whilst visiting the 

Peak District with his partner. He has transferred the photos 

from his digital camera to his desktop computer at home 

after the trip and wants to upload them to the gallery on the 

website. He wishes to give them captions/titles, some brief 

descriptions and tags on each photo/video he has taken. 

Before he can upload, comment and tag content, he must 

sign in first. 

Context of Use 

 

 

Oliver is using a desktop computer at a table in his lounge in 

his house in Brighton with his partner in the evening after 

dinner. 

 

UCSD 1.5 - Task Scenario Form 

Scenario 3: Viewing Accommodations and Attractions 

User Group Retired Tourists 

Overall Goal 

 

To view suitable accommodation, attractions and facilities 

Representative Persona 

 

Jill McPherson 

Specific Task Scenario 

 

 

 

 

 

 

 

 

 

Jill wants to view nearby attractions and facilities, including 

hotels, restaurants, bars/pubs and parks. She is planning an 

itinerary before she leaves and wants to confirm with her 

husband, Mark, what they want to do on their short break to 

the Peak District. Because they like being outdoors and 

walking, and because of their interest in the area, they would 

like to find a hotel or B&B in or around the area of Castle-

ton. There are no specific requirements other than it must be 

rated at 4 stars or higher and cost no more than £120 per 

night for the room. They then want to view local attractions 

that involve being outdoors for their trip to this hotel in Cas-

tleton. 

 

Context of Use 

 

She is carrying out this task on her smartphone, an Apple 

iPhone 6s from home in Derby. 
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UCSD 1.5 - Task Scenario Form 

Scenario 4: Public Transport 

User Group Retired Tourists 

Overall Goal 

 

 

To plan and book public transportation before or during their 

stay in the Peak District 

Representative Persona 

 

Jill McPherson 

Specific Task Scenario 

 

 

 

 

 

 

 

 

Jill and Mark want to know what public transport options 

are available to them during their stay in the Peak District – 

specifically the Castleton area. They are interested in know-

ing where the bus stops are and where they can go from each 

one as well as the prices for all routes to and from Castleton. 

Once they have found out this information, they would like 

to book 2 bus tickets for their stay in Castleton. 

 

 

Context of Use 

 

 

 

They are carrying out this task with Marks laptop whilst sat 

in a café approximately 2 weeks before they arrive.  

 

 

UCSD 1.5 - Task Scenario 

Scenario 5: Reading/Writing Reviews 

User Group Foreign Tourists 

Overall Goal 

 

To view reviews on the facilities and attractions in an area, 

and to be to write own review. 

Representative Persona Hans Heinrich 

Specific Task Scenario 

 

 

 

 

 

 

 

 

 

Hans wants to visit the Bakewell in Derbyshire, he wants to 

be able to view what reviews people have left for the facili-

ties, services and attractions in the area. He is planning to 

visit the UK and is planning a schedule to follow as to where 

he wants to visit. Because he is limited on time he wants to 

identify which are the best places to visit while he is there. 

He has an interest the history of places he visits and enjoys 

visual representations. He looking to find places in Bakewell 

that he would enjoy visiting, his requirements are that it has 

at least an average of 4 stars or above, so he does not waste 

time in a place he will dislike. He also likes to leave reviews 

to the places he has visit to keep as a memory to him. 

Context of Use 

 

 

He is carrying his Smartphone whenever he travels in case 

he needs to look up any information, take photos or contact 

anyone. He has a Samsung Galaxy S7. 
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UCSD 1.5 - Task Scenario 

Scenario 6: Viewing/Booking Event 

User Group Foreign Tourists 

Overall Goal 

 

 

To look up a town and pick dates that you will visit in-

between. Then look at the events during that time and book. 

Representative Persona 

 

Hans Heinrich 

Specific Task Scenario 

 

 

 

 

 

 

 

 

Hans likes to take part in any larger events while he is trav-

elling to other countries, he finds it a good way to meet new 

people. While he is in the Peak District he is specifically 

visiting Castleton area while he is there. He knows there 

various kinds of events taking place there however he does 

not know the details of the events and how to join in the 

events. Once he has looked through what events are availa-

ble while he is visiting, he would like to be able that event as 

well. 

Context of Use 

 

 

Hans like to work on his desktop when he is registering or 

booking for something as it is easier to view on his larger 

monitor all the details. Hans is organising his schedule 1 

month in advance before he visits the National Peak District. 

 

 

 

2.5 UCSD 1.6 - Task Decomposition Form 

Form 1.6 shows the task decomposition form. The task decomposition form is similar 

to the task scenario form, as it uses the task which was discussed in the scenario form 

and break it down in to multiple steps. The task scenario has a briefer explanation 

compared to the task decomposition form. The task decomposition with set the main 

aim they want to achieve and go over a step by step process to achieve the aim. The 

task decomposition is extremely helpful when the design process begins, this is be-

cause you have a guide to what page to make and how they link to one another. It's 

crucial to develop a task decomposition form as this is the guide to developing the 

web pages. 
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UCSD 1.6 Task Decomposition Form 

Scenario 1: My Account 

User Group Younger Tourists Aged 16 – 30. 

Scenario My Account. 

What is the goal of this task? To login to the website to view booked activities and to opt 

in to the newsletter. 

 

 

Procedural Task Analysis 

0. To view the location of a booked archery session for two and sign up for 

updates on activities around the Peak District. 

 

1. Visit the website. 

 

2. Open the menu. 

 

3. Tap “Sign Up / Log In”. 

3.1. Enter email address under Log In section. 

3.2. Enter password under Log In section. 

3.3. Tap “Log In”. 

4. View My Account. 

4.1. Tap “View” for the Archery for Two activity under Booked Ac-

tivities and Events. 

4.2. View the address, GPS coordinates and interactive map. 

4.3. Tap “Back” to go back to My Account. 

 

5. Tap “Account Preferences”. 

5.1. Tick the box to “Opt in to Newsletters”. 

5.2. Tap “Save”. 
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UCSD 1.6 Task Decomposition Form 

Scenario 2: Gallery 

User Group Younger Tourists Aged 16 – 30. 

Scenario Gallery. 

What is the goal of this task? To upload photos/videos from the Peak District to the web-

site’s gallery. 

 

 

Procedural Task Analysis 

0. Upload photos/videos of the Peak District from computer onto the web-

site’s gallery and give them captions, descriptions and tags. 

 

1. Visit the website. 

 

2. View the Gallery page. 

 

3. Select Upload. 

3.1. Login. 

3.2. Select content to be uploaded and click “Open”. 

3.3. Give them a caption, optional description and tag(s), click “Up-

load”, then “Confirm”. 

 

4. Select Back to Gallery to see new upload(s) along with comments. 
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UCSD 1.6 Task Decomposition Form  

Scenario 3: Viewing Accommodations and Attractions 

User Group Retired Tourists 

 
Scenario Find suitable accommodation, attractions and facilities 

What is the goal of this task? To plan the users trip by viewing options for attractions and 

facilities while they are there and to find a suitable B&B or 

hotel in Castleton that is rated at 4 stars or higher and does 

not cost more than £120 per night for the room. To then look 

at nearby attractions. 

 

Procedural Task Analysis 

0. Find a hotel/B&B in Castleton with a 4-star rating or higher and suitable 

nearby attractions and facilities 

 

1. Visit the website 

 

2. Select the “Accommodation” tab  

 

3. Select desired area from navigation 

 

4. Find a suitable Hotel 

4.1  Choose date 

4.2  Input number of people and rooms 

4.3 Star rating 

4.4  Price 

4.5  Special requirements 

4.6  Select “Search” button 

 

5. Select “Ye Olde Cheshire Cheese Inn” 

 

6. Find other attractions and Facilities nearby 

6.1  View hotel on map 

6.2  Select “View Nearby Attractions” button 

6.3  Select “Nature” category 
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UCSD 1.6 Task Decomposition Form  

Scenario 4: Public Transport 

User Group Retired Tourists 

 
Scenario Viewing and booking public transportation 

What is the goal of this task? To learn about the public transportation options in and 

around Castleton and book bus tickets to get around the area. 

 
 

Procedural Task Analysis 

0. View and book public transportation 

 

1. Visit the website 

 

2. View public transport for the region 

2.1  Select “Getting Around” tab from the main navigation 

2.2  Select the desired area (Castleton) 

 

3. Select the bus option from the list of public transport options in Castle-

ton 

 

4. Book bus tickets for Castleton and its surrounding area  

4.1  Select “Book bus tickets” option 

4.2  Select specific routes (all routes) 

4.3  Select dates (13th-16th August) 

4.4  Input bus ticket options (All route all day saver) 

4.5  Select “Checkout” option 

 

5. Pay for bus tickets 

5.1 Input delivery option 

5.2 Input delivery details 

5.3 Input billing details 

5.4 Select “Complete Order” button. 
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UCSD 1.6 Task Decomposition Form  

Scenario 5: Reading/Writing Reviews 

User Group Foreign Tourists 

 
Scenario Read/Write Reviews 

What is the goal of this task? To decide on which places to visit look at people past re-

views and learn about their experiences at the location. After 

visited to be able to write a review for others to look at and 

read. 

 

Procedural Task Analysis 

0. Find a local facility, service or attraction with at least 4 star review or higher 

in Bakewell, which is suitable for a person new to the area 

 

1. Visit the website 

 

2. Open the Menu 

 

3. Select the “Learn More” tab  

 

4. Select desired town (Bakewell) from navigation 

 

5. Select desired area (Attractions) from navigation 

 

6. Select reviews on Bakewell The Old House Museum from navigation 

 

7. Select write reviews button 

 

8. Write a review 

8.1  Input Title of review 

8.2  Input First Name 

8.3  Input Second Name 

8.4  Rate out of 5 

8.5  Input date visited 

8.6  Write your review 

8.7  Submit Review 
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UCSD 1.6 Task Decomposition Form  

Scenario 6: Book Event 

User Group Foreign Tourists 

 
Scenario Book Event 

What is the goal of this task? To be able to input the dates visiting the area in the Peak 

District and see what events are going on during that time 

period. Then to be able to look at the information for the 

event if you wish to take part book the event. 
 

Procedural Task Analysis 

0. To be able to look at the events taking place in the area and book the event 

that you wish to take part in. 

 

1. Visit the website 

 

2. Select the "What's On" tab  

 

3. Select desired town (Castleton) from navigation 

 

4. Select dates and type of events 

4.1  Input the start date "13/07/2018" 

4.2  Input the end date "15/07/2018" 

4.3  input the event type "Active" 

4.4  Click Search Button 

 

5. Select book now on the Charity Run Event 

 

6. Booking Charity Run Event 

6.1  Input "Your Details" option 

6.2  Input "Your Group" option 

6.3  Leave the billing details 

6.4 Click Book button 
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2.6 Hierarchical Task Analysis (HTA) 

The last form of user research is the HTA diagrams, these diagrams show the process 

of the task decomposition form. They help to provide and understanding of the tasks 

that which a user needs to perform so that they can achieve a certain goal. For this 

project the HTA diagrams will show the tasks that the UX designer is required to 

complete to create the designs for their specific scenario. It's an effective tool in the 

design process as it helps to break down the tasks making them simpler to read and 

understand. The HTA diagrams are very effective during the design process as the 

users are able to refer to back to them if they forget anything, alongside while produc-

ing a HTA the designer can consider the factors of usability and accessibility for 

when a user navigates through the web pages. 



1. HTA - My Account Scenario 
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2. HTA - My Account Scenario 
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3. HTA - Viewing Accommodations and Attractions Scenario 
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4. HTA - Public Transport Scenario 
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5. HTA - Read/Write Reviews 
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6. HTA - Book Events 



3 Design Rationale 

Given that the system is to encourage users to visit the Peak District, it needs to be as 

engaging as possible and be both usable and accessible no matter the characteristics of 

the user. Steve Krug, a leading user experience consultant, defines usability as “a 

person of average (or even below average) ability and experience can figure out how 

to use the thing to accomplish something without it being more trouble than it’s 

worth.” (Krug, 2014). This forms the aim for the design of the system and covers both 

the aesthetics and structure/logical layout of the system. If the system isn’t usable, it 

decreases the chance users will continue to use it or return in the future. 

3.1 Structure 

To achieve this, the structure of the website is simple, with only necessary navigation 

links accessible at all times on the top banner on a desktop device and through an icon 

on a mobile device. Other navigation links can be found either at the bottom of each 

page, on the footer, or, if they are specific links that relate to a specific task within the 

user journey, they are found within their respective pages. This improves usability 

according to Krug who says that users should always be able to go home (Krug, 

2014). By having main navigation links always visible where possible, and by always 

having a home/back button contained within these links, the user can always return to 

a previous part of a task or return to the homepage of the system. 

 

It is important to maintain this consistency across desktop and mobile devices as well 

as the individual pages to increase usability in accordance with Jakob Nielsen’s 5 

principles which include: 

 

• Learnability: How easy is it for users to accomplish a task? 

• Efficiency: Once users have learnt how a design works, how quickly can 

they perform tasks? 

• Memorability: If the user stops using the design for a while, how easily 

can they re-establish proficiency? 

• Errors: How many errors do users make? What are the severity of these 

errors? How can the user recover from these errors? 

• Satisfaction: Is the design aesthetically pleasing? (Nielsen, 2012). 

 

If the aesthetics and structure of the system are not consistent across devices, the 

learnability, efficiency and memorability become significantly worse as the user tries 

to adapt to different tasks and experiences. This is especially important for a tourism 

information website where users may be accessing the system remotely while on their 

trip via a mobile device. Not being able to access certain functions or having to re-

learn the system would slow them down and make managing their trip more difficult, 

if not impossible depending on the characteristics of the user. Because of this, the 

colour scheme, fonts, page layout and logical structure of the system is the same 
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across both types of device, with just the navigation access being different on mobiles 

in order to cater to smaller screen sizes. 

3.2 Aesthetics 

In terms of the visuals of the system, colours were chosen that would not be trouble-

some to users with colour-blindness. As many as 8 in every 100 people that visit a 

website can be colour-blind (Collinge, 2017), so having a system that is difficult or 

impossible to use for up to 8% of all users is not good for user engagement. The col-

our scheme that was selected (white, red and blue, with light greys and off-whites for 

accents and highlighting) is not on the list of “bad” colour schemes according to Usa-

billa, an organisation focusing on user-centred design. Another recommendation to 

improve usability for colour-blind users is to use both colour and shapes to highlight 

calls-to-action and interactions (Guy, 2014). The newly designed system takes ad-

vantage of this in navigation links and on other calls to action. 

3.3 Hierarchy 

Hierarchy refers to the system showing differences between items on a page (Usabil-

ity.gov, 2013). It is usually used for helping the user learn how the flow of the system 

or a specific task or to navigate through the system. Hierarchy is determined using 

colour, font colour and size and objects like lines and shapes. It is a balance that if not 

achieved can confuse the user more. The newly designed system keeps hierarchy 

simple, with main headers on each page to tell the user about that stage of the task, 

with smaller headers above each section to further inform the user and occasional 

slight changes of colour to break up pages between tasks. 

3.4 Contrast 

Another important aspect of the usability and accessibility of a system is contrast. 

Contrast refers to the emphasis or clarity of different items on a page. Like hierarchy, 

it is important to strike a balance to avoid confusing the user. In the newly designed 

system, contrast is used only where necessary to break up parts of a task, like the 

break between the top banner and the main content, or to break up sections of the 

homepage. Text is always maintained as high-contrast with black text on white back-

grounds to avoid issues including legibility, discoverability and confidence – all key 

usability factors relating to low-contrast text according to Katie Sherwin of the Niel-

sen Norman Group (Sherwin, 2015). 
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4 Design Work 

4.1 The Design Process 

Once we had established a rationale for the designs, we started the design process by 

using cards to decide on the structure and user journeys for all respective tasks across 

the desktop and mobile websites. The cards helped us to arrange the order of web 

pages, how they link to one another and how they function (their purpose), as well as 

decide on the navigation and content in order to ensure logical and efficient operation 

across the website for the user. Proceeding, we drew rough sketches of the designs for 

the task scenarios. Each team member drew a homepage design (desktop and mobile) 

and we decided on the features and layout (based on our prior research on different 

user groups, usability principles and accessibility) that we deemed would benefit the 

user the most from all three designs to conclude with one homepage to be used for the 

Balsamiq designs. For each task scenario (two per team member), around six sketches 

were drawn and can be seen pictured in the following section. The next part of the 

design process was to create and link wireframe designs using Balsamiq, which is a 

web-based mock-up tool for designing graphical user interfaces for websites and 

software alike. This process then allowed us to undergo the functioning Axure proto-

type, where we addressed a colour scheme, a single typeface, functional web elements 

and more. 

4.2 Sketches 

4.2.1 Desktop 

Transport Scenario.  

 

The sketches demonstrate an initial design for the task consisting of booking and pay-

ing for the arrangement of transport (via bus). 
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Fig. 1. Homepage Sketch (Transport Scenario). 

 

Fig. 2. Getting Around Sketch (Transport Scenario). 
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Fig. 3. Getting Around in Castleton – Bus Sketch (Transport Scenario). 

 

Fig. 4. Book Bus Tickets – Castleton Sketch (Transport Scenario). 
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Fig. 5. Checkout Sketch (Transport Scenario). 

Gallery Scenario.  

 

The sketches demonstrate an initial design for the task consisting of uploading photos 

to the gallery from a computer, naming them and viewing comments on them. 
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Fig. 6. Homepage Sketch (Gallery Scenario). 

 

Fig. 7. Gallery Sketch (Gallery Scenario). 
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Fig. 8. Log In/Sign Up to Upload Sketch (Gallery Scenario). 

 

Fig. 9. Select Content to Upload Sketch (Gallery Scenario). 
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Fig. 10. Name Content Sketch (Gallery Scenario). 

 

Fig. 11. Upload Complete Sketch (Gallery Scenario). 
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Fig. 12. Uploaded Photo Sketch (Gallery Scenario). 

Booking Event Scenario.  

 

The sketches demonstrate an initial design for the task consisting of finding and book-

ing an event. 
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Fig. 13. Homepage Sketch (Booking Event Scenario). 

 

Fig. 14. What’s On Sketch (Booking Event Scenario). 
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Fig. 15. What’s On – Castleton Sketch (Booking Event Scenario). 

 

Fig. 16. Events in Castleton Sketch (Booking Event Scenario). 
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Fig. 17. Complete Booking Sketch (Booking Event Scenario). 

 

Fig. 18. Confirmation Sketch (Booking Event Scenario). 
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4.2.2 Mobile 

Accommodation Scenario.  

 

The sketches demonstrate an initial design for the task consisting of searching for 

accommodation and viewing nearby attractions. 

 

 

Fig. 19. Homepage > Accommodation Sketches (Accommodation Scenario). 
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Fig. 20. Accommodation in Castleton > Search Results Sketches (Accommodation Scenario). 

 

Fig. 21. Hope Cottage > Attractions Near Hope Cottage Sketches (Accommodation Scenario). 

My Account Scenario.  
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The sketches demonstrate an initial design for the task consisting of viewing the ad-

dress and map for the location of a booked activity, as well as opting into newsletters 

to stay updated on activities, both under My Account. 

 

 

Fig. 22. Homepage > Menu > Log In/Sign Up > My Account > Archery Activity > (Back to 

My Account) > Account Settings Sketches (My Account Scenario). 

Write Review Scenario.  

 

The sketches demonstrate an initial design for the task consisting of writing and sub-

mitting a review for an attraction. 
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Fig. 23. Homepage > Learn More > Bakewell Sketches (Write Review Scenario). 

 

Fig. 24. Attractions in Bakewell > Bakewell Museum > Write Review Sketches (Write Review 

Scenario). 
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Fig. 25. Confirmation Sketch (Write Review Scenario). 

4.3 Balsamiq Designs 

4.3.1 Desktop 

Transport Scenario.  

 

The task flow is as follows: visit the website > click Getting Around > click Castleton 

> click Book Bus Tickets > click Checkout > click Confirm > optionally click Return 

Home. 
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Fig. 26. Homepage Balsamiq Mock-up (Transport Scenario). 
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Fig. 27. Getting Around Balsamiq Mock-up (Transport Scenario). 
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Fig. 28. Public Transport for Castleton – Bus Balsamiq Mock-up (Transport Scenario). 
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Fig. 29. Book Bus Tickets Balsamiq Mock-up (Transport Scenario). 
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Fig. 30. Checkout Balsamiq Mock-up (Transport Scenario). 

 

Fig. 31. Order Confirmation Balsamiq Mock-up (Transport Scenario). 

Gallery Scenario.  
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The task flow is as follows: visit the website > click Gallery > click Upload > click 

Log In > click Open > click Confirm and Upload > click Back to Gallery > view 

comments > optionally click Back to go back to Gallery. 

 

 

Fig. 32. Homepage Balsamiq Mock-up (Gallery Scenario). 
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Fig. 33. Gallery Balsamiq Mock-up (Gallery Scenario). 
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Fig. 34. Log In/Sign Up to Upload Balsamiq Mock-up (Gallery Scenario). 
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Fig. 35. Select Content to Upload Balsamiq Mock-up (Gallery Scenario). 
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Fig. 36. Name Content Balsamiq Mock-up (Gallery Scenario). 
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Fig. 37. Upload Complete Balsamiq Mock-up (Gallery Scenario). 
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Fig. 38. Uploaded Photo Balsamiq Mock-up (Gallery Scenario). 

Booking Event Scenario.  

 

The task flow is as follows: visit the website > click What’s On > click Castleton > 

click Search > click Book Now under Castleton – 2018 Charity Run > click Confirm 

> optionally click Return Home. 
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Fig. 39. Homepage Balsamiq Mock-up (Booking Event Scenario). 
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Fig. 40. What’s On Balsamiq Mock-up (Booking Event Scenario). 
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Fig. 41. What’s On – Castleton Balsamiq Mock-up (Booking Event Scenario). 
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Fig. 42. Events in Castleton Balsamiq Mock-up (Booking Event Scenario). 
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Fig. 43. Complete Booking Balsamiq Mock-up (Booking Event Scenario). 

 

Fig. 44. Confirmation Balsamiq Mock-up (Booking Event Scenario). 
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4.3.2 Mobile 

Accommodation Scenario.  

 

The task flow is as follows: visit the website > click on the hamburger icon > click 

Accommodation > click Castleton > click Search > click View under Ye Olde Chesh-

ire Cheese Inn > click View Nearby Attractions. 

 

 

Fig. 45. Homepage Balsamiq Mock-up (Accommodation Scenario). 
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Fig. 46. Menu Balsamiq Mock-up (Accommodation Scenario). 

 

Fig. 47. Accommodation Balsamiq Mock-up (Accommodation Scenario). 
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Fig. 48. Accommodation in Castleton Balsamiq Mock-up (Accommodation Scenario). 

 

Fig. 49. Search Results Balsamiq Mock-up (Accommodation Scenario). 
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Fig. 50. Ye Olde Cheshire Cheese Inn Balsamiq Mock-up (Accommodation Scenario). 

 

Fig. 51. Attractions Near Ye Olde Cheshire Cheese Inn Balsamiq Mock-up (Accommodation 

Scenario). 
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My Account Scenario.  

 

The task flow is as follows: visit the website > click on the hamburger icon > click 

Log In / Sign Up > click Log In > click View for booked archery activity > view ad-

dress and map > click Back > click Account Preferences > opt into newsletters and 

click Save. 

 

 

Fig. 52. Homepage Balsamiq Mock-up (My Account Scenario). 
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Fig. 53. Menu Balsamiq Mock-up (My Account Scenario). 

 

Fig. 54. Log In/Sign Up Balsamiq Mock-up (My Account Scenario). 
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Fig. 55. My Account Balsamiq Mock-up (My Account Scenario). 

 

Fig. 56. Archery Activity Balsamiq Mock-up (My Account Scenario). 
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Fig. 57. Back to My Account Balsamiq Mock-up (My Account Scenario). 

 

Fig. 58. Account Preferences Balsamiq Mock-up (My Account Scenario). 
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Write Review Scenario.  

 

The task flow is as follows: visit the website > click on the hamburger icon > click 

Learn More > click Bakewell > click Attractions > click Reviews under Bakewell The 

Old House Museum > click Write a Review > click Submit Review > optionally click 

Return to go back to Learn More. 

 

 

Fig. 59. Homepage Balsamiq Mock-up (Write Review Scenario). 
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Fig. 60. Menu Balsamiq Mock-up (Write Review Scenario). 

 

Fig. 61. Learn More Balsamiq Mock-up (Write Review Scenario). 
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Fig. 62. Learn More – Bakewell Balsamiq Mock-up (Write Review Scenario). 

 

Fig. 63. Bakewell – Attractions Balsamiq Mock-up (Write Review Scenario). 
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Fig. 64. Bakewell – The Old House Museum Reviews Balasamiq Mock-up (Write Review 

Scenario). 

 

Fig. 65. Write Review Balsamiq Mock-up (Write Review Scenario). 
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Fig. 66. Submitted Review Balsamiq Mock-up (Write Review Scenario). 

5 Axure 8 Design 

For our Axure 8 design resolutions we decided on 1920x1080 for desktop and Apple 

iPhone 7 resolution for mobile. We chose these because they are representative of 

real-world users. Please see Explore_Peak_District.rp file. 

6 Product Evaluation 

6.1 User Research 

The user research that we conducted for our tourist information website: Explore Peak 

District included six different types of UCSD forms. Some UCSD forms, such as the 

Task Scenario forms, consisted of six variations (two task scenarios per team mem-

ber). On top of this, we used small physical cards to chain together the most logical 

user journeys for the two versions of the website (desktop and mobile) based off the 

characteristics of the users we included. Without the inclusion of the UCSD forms, 

creating clear user journeys with the cards would have proved difficult. The UCSD 

forms helped us to narrow down our user types by researching their characteristics, 

habits and personas, which then allowed us to create a design that accommodated 

them. 
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Although the user research stage we conducted was thorough, the project could have 

perhaps benefitted from some real-world sampling and usability testing, such as eye-

tracking real subjects when browsing existing tourist information websites or con-

ducting questionnaires with real participants. This would have provided more accurate 

data for us to work with. 

6.2 The Design 

Before the final Axure design, we underwent paper prototype testing in the form of 

various raw sketches of our task scenarios. With help from our prior user research, we 

then picked out the design elements we deemed most beneficial to the user and agreed 

on a homepage for both versions of the website. These homepages were then reflected 

in the Balsamiq mock-ups. The sketches also gave us a foundation in which to struc-

ture our tasks along with the Hierarchical Task Analysis diagrams, Task Scenario and 

Task Decomposition UCSD forms. The next step was to envision this by creating and 

linking Balsamiq mock-ups, which gave us an interactive structure for our tasks. Pro-

ceeding, we decided on the styling for the Axure design, such as the colour scheme, 

font and web element properties and created our functioning Axure prototype. 

The final Axure design meets the project summary aim, which was to inform and 

attract tourists to the Peak District and help them manage their trip. The website con-

tains sections that allows tourists to read up on the latest information regarding the 

Peak District, contains pages that allows visitors to learn about the different towns 

and areas within the Peak District, as well as pages that contain attractions and events 

that are happening there. The website even contains a social aspect allowing users to 

potentially create an account, upload images to the gallery and comment on them. The 

website allows users to manage their trip/holiday to the Peak District by providing the 

capability to find and book accommodation, activities, events and transport. Addition-

ally, all of the user’s details regarding their visit to the Peak District, such as booked 

activities can be conveniently located under their account, which is all viewable on 

the Axure design. Ideally, users can then edit their trip under their account. 

The design caters to the user characteristics, as it consists of a clean and simple user 

interface that is easy to navigate and contains no low contrasting colours. The design 

is very neutral in order for it to appeal to as many people as possible, which was an 

important element as our user groups varied from younger to retired tourists. The 

website features a single font called Raleway that is clear and weighted differently 

across the website to create a prominent hierarchy, e.g. for titles, headings and body 

text. No particular IT skill are necessary to use the website, as all interactive elements 

are in the form of the usual command buttons, universal icons or text that changes 

colour when the cursor is hovered over. However, additional accessibility options 

would definitely further benefit the design of the website, such as options for larger 

text and increased contrast. 

Lastly, the design also adheres to Jakob Nielsen’s 5 design principles, as detailed in 

the Design Rationale chapter. The tasks are very easy to complete, as the user is taken 

down a linear user path and the user can easily go back a step if required. Once users 

learn how one tasks works, such as booking accommodation, the user doesn’t have to 
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relearn how the website operates in regards to other tasks, as they are all set out in the 

same way, therefore users should be able to complete tasks quickly and efficiently. If 

the user hasn’t visited the website for a while, they should be able to easily establish 

proficiency due to the clear UI and the simple nature of how the design functions. The 

design doesn’t leave any room for errors to be made by the user. The design is aes-

thetically pleasing, as a colour scheme was systematically generated using colour 

palette software – coolors.co and a set of clear Google Fonts were selected and then 

out these fonts we decided on the Raleway font. We picked a Sans-Serif font, which 

was high in contrast and has good readability. In some cases, using external fonts can 

be detrimental to performance. If the design was being developed with HTML and 

CSS, we would condense the fonts and load them at the end of the files to reduce 

network load. 

6.3 Teamwork 

As a team, we constantly kept in contact with one another via instant messaging and 

held regular meetings every fortnight at the university’s library that lasted around two 

hours. We set up our own file exchange system using Dropbox where we collaborated 

all our work. We logically and neatly organised our work by the type of work, tem-

plates, completed work, outstanding work and by team member. We clearly delegated 

roles and tasks at the start that allowed us to get underway with the project. We all 

worked hand-in-hand to deliver work on time and to a good standard. We reviewed 

each other’s work and offered critique where possible to achieve a good standard of 

work. All team members put an equal amount of work and effort into the project, 

which efficiently spread the workload. Overall, the team worked very well with no 

issues.  
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